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B2B Social media Guide

Maximizing your Social Media Impact

Okay- you’ve read our previous post and you’re well versed in understanding the ins and outs of different social media platforms. It’s time to 
take your expertise to the next level so you can maximize your ROI with the time you dedicate to social media. Read on to find out how you can 
increase your following, bolster your engagement, and make money for your business.

To start, let’s review the most common goals of social media content for businesses:�

� Build a reputatio�
� Boost traffi�
� Offer digital customer servic�
� Generate leads�
� Connect with other businesses



Looking at this criteria, what is your company hoping to achieve with social media?

Lay The Groundwork

To lay the groundwork for a strong B2B social media strategy, start by identifying your current strengths and weaknesses.

�� Do a Social Media Audit.

What Platforms Are We On?

square Instagram square Facebook square Twitter square Reddit

square Pinterest square TikTok square Snapchat square Instagram

Where Do We Have the Most Followers?

square Instagram square Facebook square Twitter square Reddit

square Pinterest square TikTok square Snapchat square Instagram

Where Do We Want More Followers?

square Instagram square Facebook square Twitter square Reddit

square Pinterest square TikTok square Snapchat square Instagram

How Are Users Engaging?

square Liking Posts square Sharing Posts square Commenting on Posts square Watching Live Videos

How Much Time Do We Have For Social Media?

square 1 post per week square 1 post per day square Multiple posts per day

Who Are Our Followers?

square Friends & Family square Colleagues square Our Competition

square Age 20-35 square Age 35-50 square Age 50+
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2. Outline Your Goals for Being on Social Media

Top 3 Reasons for Posting

square Gain Followers square Build Community square Spread Awareness square Connect with Other Businesses

square Increase Product Sales square Engage with Customers square Build Brand Loyalty square Increase Visitors to Website

3. Create an Outline of Your Ideal Client or Customer

Customer age

Customer’s Geographic Area

Customer’s Approximate Income

How Often They Use Social Media

square Daily square Weekly square Monthly

4. Identify the other businesses or industries you’re hoping to connect with. 

Example: If you operate a logistics and shipping company, what airline companies or service parts companies might be worth your time 
to connect with on social media to expand your partnerships and generate B2B leads?

Groundwork conclusion

Are your posts catering to that demographic? Are you using 
features of each app that your preferred population enjoys?



Not sure? at Nomadic.  Ask the pros 
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https://nomadicsoftware.com/contact/
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Strategically Build Your Posts

Rules of Engagement

Here are a few tried and true tips for social media engagement�

� Make sure all content you produce is designed for hand-held devices�
� Follow the 80/20 rule: 80% entertainment based posts, 20% sales pitch posts�
� Make your life easier and your posting more consistent by scheduling posts in advance�
� Find your voice: don’t be afraid to follow catchy trends that align with your business’ values. But also don’t be afraid to avoid ones that just 

don’t line up. Followers and fellow business owners will over trendiness. prefer authenticity 

Types of Posts

� Organic Posts include any video, photo or text that a business posts on their profile. These posts may include a relevant hash tag or use a 
chart topping song in the background to garner attention. It’s important to note that these types of posts are at the mercy of the platform’s 

, which decides how frequently your posts will be shown to users�

� Boosting Engagement: With organic posting, it’s important to consider the time of day you are posting, to ensure that as many of your 
followers as possible are online and will see it. �

� It’s also important to align the type of post with what typically performs well on that platform. For example, “ ” consistently peak user 
interest and can result in much more engagement than still photos posted on your “ ”, aka your profile. �

� Paid / Sponsored Ads are posts that you pay for in exchange for the algorithm showing it more often in user’s feeds. The ROI on paid posts is 
often worthwhile since it puts your content in front of many users. Quality content can then attract new followers and increase your sales.



Typically businesses will find the most success by combining both organic and paid posts.


algorithm

reels
grid

Establish your Goals

Successful client engagement 
starts with a clear picture of why 
you’re on social media in the first 
place. The graphic below highlights 
the importance of identifying your 
business’ overarching goals, and 
therefore how social media can be 
a stepping stone to help you reach 
them. 

source: hootsuite
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https://sproutsocial.com/insights/social-media-algorithms/
https://business.instagram.com/instagram-reels
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Understanding The Algorithm

What the heck is the algorithm, anyway? As social media platforms exploded in popularity, developers created algorithms to filter through the 
content being posted. In simplest terms, algorithms show users content that is relevant to the user, based on their patterns of engagement on 
other posts. For example, if you look up the hashtag #kittens, it is likely your Explore Page will soon show cats. 



While the algorithm seems pretty straightforward, users and business owners have strong opinions about its effectiveness. In short, the 
algorithm can be flawed. It is constantly changing and improving, but many users claim it negatively impacts the “reach” they have when posting 
content. 



To overcome algorithm related challenges and reach as many people as possible, follow these tips and tricks�

� Prioritize video content. The algorithm loves videos and so do users�
� Focus on posting during times of day when users are most active (midday)�
� It may seem like a no-brainer, but ensure your photography looks professional�
� With captions: make them catchy, tag additional companies, and use relevant hashtags�
� Schedule posts in advance so you can post regularly.

Choose and chase your metrics

A successful b2b social media marketing strategy has specific metrics to gauge success. Examples of meaningful  include�

� Reach: how many people (followers and non-followers) see your posts�
� Audience Growth Rate: how many new followers you are gaining.�
� Engagement Rate: how often people like, comment or share your content�
� Video Views: how many people watch your videos�
� Click-through-rate: the number of times users click a link you have posted to reach additional content�
� Audience Retention: this refers to the length of time a user watches your videos�
� Follower Demographics: knowing information like gender, age and location can inform the types of content you’re producing and which 

platforms to use for maximum engagement. 

 metrics

The Takeaway

You now have the knowledge to make strategic decisions 
for your business. Don’t forget these helpful action steps�

�� Perform a social media audit to see where your 
current strengths and weaknesses are�

�� Prioritize just 1-3 social media platforms and focus 
your attention on them.�

�� If you are ready to build brand awareness and a 
better B2B social media marketing strategy, 

 today!
contact 

the Nomadic Digital Marketing team
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